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Appendix:

Table Al
Variable Descriptions

Variable name

Description

Age
Awareness

Bill savings available

Bill size
Changed bank

Changed car insurance
Changed house insurance
Consider switching

Direct debit customer
Disability

Ease of switching
Educational attainment
Elapsed time of competition
Expected time to switch

Housing tenure
Importance of supplier reputation

Importance of savings
Income

Low income dummy

Respondent’s age in years

1 if respondent answers yes to the question ‘In your area,
are you able to switch gas supplier?’, 0 otherwise

Difference, £, between current monthly bill and alternative
bill that would have to be paid if supplied by cheapest supplier,
based on range (low, medium, high) of consumption levels,
and current payment method

The monthly equivalent amount of a customer’s current bill in £

1 if respondent has changed bank in the last 12 months,
0 otherwise

1 if respondent has changed company providing car insurance
in the last 12 months, 0 otherwise

1 if respondent has changed company providing house insurance
in the last 12 months, 0 otherwise

1 if respondent was considering switching at the time of the
interview, 0 otherwise.

1 if gas payments are made by direct debit, 0 otherwise

1 if member of household receives disability benefits,
0 otherwise.

1 if the ease with which switching supplier is not an important
factor in deciding whether to change supplier, 0 otherwise.

1 if respondent has completed compulsory education only,
0 otherwise

Number of months since competition was introduced in the
area where respondent lives

1 if estimated time required to change supplier is less than
an hour, 0 otherwise

Data not employed within our sample, since all are owners

1 if incumbent’s reputation is a very important factor in
deciding whether to change supplier, 0 otherwise

1 if the level of savings offered are a very important factor in
deciding whether to change supplier, 0 otherwise

Gross yearly personal income of respondent in £, divided
by 10,000

1 if gross personal income is less than £10,000, 0 otherwise
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Variable name

Description

Missing bill value dummy
Non-BT customer

OAP household
Population density in area

Prepayment meter customer
Reluctance of BGas/ supplier
Risk attitude

Switched gas supplier
Unemployment

1 if respondent has not provided information about the size
of their most recent gas/electricity bill, 0 otherwise
1 if telephone services not provided by British Telecom,
0 otherwise
1 if household comprises Old Age Pensioners only, 0 otherwise
Thousand of residents per square Km, by enumeration district where
the interviewee resides (source Census 1991)
1 if gas/electricity prepayment meter is installed in the house,
0 otherwise
1 if respondent considers British Gas (electricity supplier)
reluctant to match rivals’ lower prices, 0 otherwise
Qualitative scale measuring degree of risk aversion from 1
(most risk averse) to 7 (risk inclined).
1 if respondent has changed gas supplier, 0 otherwise
1 if not in employment according to ILO definition, 0 otherwise

Table A2

Descriptive Statistics — Gas consumers (N = 692)

Variable name Mean Std Dev Minimum Maximum
Awareness 0.863 0.344 0 1
Switched gas supplier 0.234 0.402 0 1
Consider switching 0.324 0.454 0 1
OAP household 0.090 0.286 0 1
Elapsed time of competition 10.3 6.507 6 32
Elapsed time® 148.5 230.5 36 1024
Prepayment meter customer 0.0863 0.275 0 1
Bill savings available 4.006 3.171 0 22.8
Reluctance of Bgas x Bill savings 0.340 1.477 0 18.6
Missing bill value 0.12 0.325 0 1
Importance of savings 0.525 0.500 0 1
Importance of supplier reputation 0.383 0.486 0 1
Expected time to switch 0.189 0.392 0 1
Ease of switching 0.246 0.431 0 1
Income 1.4 1.419 0 15
Income” 3.971 14.054 0 225
Low income dummy 0.247 0.432 0 1
Population density in area 4.857 3.737 0.03 24.4
Non-BT customer 0.263 0.441 0 1
Changed car insurance 0.179 0.384 0 1
Changed house insurance 0.117 0.322 0 1
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Table A4
Descriptive Statistics — Electricity Consumers (N = 863)

Variable name Mean Std Dev Minimum Maximum
Awareness 0.819 0.385 0 1
Switched elec. supplier 0.039 0.214 0 1
Consider switching 0.250 0.499 0 1
OAP household 0.180 0.348 0 1
Elapsed time of competition —2.729 2.44 —6 2
Prepayment meter customer 0.137 0.344 0 1
Reluctance of supplier 0.043 0.203 0 1
Missing bill dummy 0.233 0.423 0 1
Importance of savings 0.506 0.500 0 1
Importance of supplier reputation 0.385 0.487 0 1
Expected time to switch 0.173 0.459 0 1
Ease of switching 0.279 0.449 0 1
Income 1.208 1.026 0 15
Incomé’ 2.512 14.198 0 225
Low income dummy 0.277 0.448 0 1
Population density in area 4.808 3.815 0.02 24.4
Non-BT customer 0.229 0.421 0 1
Changed car insurance 0.174 0.432 0 1
Changed house insurance 0.121 0.496 0 1
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